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Tous les ans, CallRail enquéte sur I'évolution du marketing en ligne des cabinets.

Lenquéte 2025 montre que l'investissement continue.
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Quels moyens sont utilisés ?

91*

3 8°/o 32°/o
emails courriers

45°

cartes de voeux

des cabinets ont affaire
aux mémes clients en
de multiples
occasions

95"

des cabinets affirment

que le marketing

n'étant pas facturable,

il est percu comme
plus risqué

Quels sont les principaux défis rencontrés par les cabinets lorsqu’ils font du marketing en ligne ?

Website
optimization

Choosing the best
analytics tools

Attribution

49%

Mobile
optimization

28%

Competing with larger
firms’ SEO budgets

20%

Keeping CRM
data clean

37%

Social media
management

22%

Measuring ROl on
marketing initiatives

20%

Getting clients to
leave reviews
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> Ventilation du budget marketing dans les différents canaux

10%

Other [NASES
14% Online
Podcast/ marketing
radio spots [ELLES

16%
Networking 19%
events Print/

%
flbaar 66 ? of legal firms want to spend more on their websites
2 in the future (CallRail)

Quels outils de mesure utiliser pour savoir ot investir ses efforts marketing ?

51%b Google Analytics

45% Facebook Insights
37% Twitter Analytics

30% Supermetrics

26% Hubspot

25% Typeform

22% Tableau

21% CallRail

Source : CallRail, Law Firm Marketing Strategy, The Curent State of Legal Marketing: Statistics 2025

21% Cyfe

21% NinjaCat

21% We sort manually using a spreadsheet or similar
20% Klipfolio

19% Megalytic

16% Rebrandly

15% Moz Pro

6% We use a field or note in the CRM
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> Usage et efficacité

INVEST Perceived as OPTIMIZE

More Effective

SEO was rated as the
most effective channel for
marketing and gaining clients by

79* ®-

of surveyed legal professionals
in a law firm study by
BrandMuscle in 2020.

(BrandMuscle)

Host Own Events . Paid Search
. i% ‘ Direct Mail
Website '
Less . More
Usage

. 1 Usage
Social Media Ads

Digital Video ‘ Online Display/

Banner Ads
' Flyers
. Email

‘ Promo/Seasonal Signage
‘ Local Sponsorships

» . Radio ‘
Digital Audio . N
ewspaper

Source : CallRail, Law Firm Marketing Strategy, The Curent State of Legal Marketing: Statistics 2025

Perceived as

IGNORE Less Effective RE-EVALUATE

85"

of potential clients prefer to use
Google as a primary source for

research when looking for
a lawyer, which makes SEO
very important.

(iLawyer Marketing)
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